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Supplying affordable energy to a growing population, addressing climate change and 
meeting new customer expectations are the three main challenges Total must meet as an 
energy major.

That is what guides what we do. With operations in more than 130 countries, we are a top-tier 
international oil and gas company. We are also a world-class natural gas operator and a 
global solar leader through our affiliate SunPower. Our activities span oil and gas production, 
refining, petrochemicals, and marketing. Demonstrating their commitment to better energy, 
our 100,000 employees help supply our customers worldwide with safer, cleaner, more 
efficient and more innovative products that are accessible to as many people as possible. 
Our ambition is to become the responsible energy major.
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OUR ACTIVITIES
 IN AFRICA
As the first integrated oil and gas company in Africa, Total has a 
duty to play a role in the continent’s sustainable energy future. 
We are pursuing ambitious exploration campaigns through 
new projects and making every effort to increase oil field 
reserves already in production. To achieve our environmental 
commitments, we are multiplying initiatives to improve energy 
efficiency by promoting new energies and discontinuing gas flaring 
at our facilities. Our priorities for discovering and developing Africa’s 
potential include innovation aimed at mobilizing new energy 
resources and passing on our know-how to the next generation.

The Group is also the leading distributor of oil products (fuels, 
lubricants, bitumen, LPG, etc.) on the continent. Thanks to its 
historic roots, the excellence of its products and services and its some 
4,500 service stations in 40 countries, Total is seen as the benchmark 
local energy group by both individuals and trade customers. Our goal 
is to ensure that as many people as possible have access to energy, 
which also means developing complementary, less expensive energy 
sources such as solar, particularly through the marketing of solar-
powered equipment. 

We listen to our partners and act with them to encourage economic 
development, employment, education and health.

Print out the PDF portraits you want  
from the Pathway(s) website  

and slide them in the flap below.
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Figures to end 2015.

Approximately

10,000
EMPLOYEES

1
SPECIALTY CHEMICALS  

PLANT  in Tunisia  
operated by Hutchinson,  

a Group affiliate

198 
MILLION EUROS   

 invested by the Group  
for development projects  

in Africa in 2015

2
MILLION CUSTOMERS   

per day in over  
4,500 service stations  

in 40 countries

18
MILLION TONS  

of petroleum products  
distributed, representing  

an 18% market share

About 
30%
of the Group’s 

HYDROCARBON 
PRODUCTION

5
REFINERIES  

(in South Africa, Cameroon,  
Ivory Coast, Gabon and Senegal)  
in which the Group owns a stake

2
SOLAR POWER PLANTS  

in South Africa  
operated by SunPower,  

a Group affiliate



TOTAL IN AFRICA

OUR 
8 COMMITMENTS 

IN AFRICA

Promoting 
economic development 
and entrepreneurship
Economic development and entrepreneurship are essential 
growth drivers for the African continent. Total thus 
encourages and supports the emergence of cooperatives 
and small and medium-sized enterprises in all business 
sectors. Several mechanisms are used including, amongst 
others microcredit, training programs, support for 
entrepreneurship, and partnerships with local companies. 
By way of an example, we launched the Startupper of the 
Year by Total Challenge in 2015, a competition that rewards 
innovative projects by young entrepreneurs. 

102
winners from 34 African countries which took 
part in the Startupper of the Year by Total 
Challenge in 2016.

Increasing 
safety
The safety of its employees and partners is the Group’s 
number 1 priority. Total’s proactive policy is structured around 
three major goals: develop a culture of industrial and road 
safety; disseminate our standards to our service providers 
and stakeholders; and also educate, train and support local 
populations through private and public partnerships.

265,000
schoolchildren in 28 countries received 
instruction in road safety from Total in 2015.

34
universities partnered with Total  
as of July 31, 2016.

Supporting 
access to education 
and employment
Education is a priority commitment for Total in terms of promoting 
socio-economic development in Africa. Our programs at all 
educational levels help develop the skills of students and 
teachers to meet the needs of the continent’s businesses. We 
forge partnerships with leading African universities where 
students attend vocational courses that lead to employment in 
a wide range of fields.

Committed 
to health
Good health conditions in a country play a central role in its 
development. Our goal is to contribute to the well-being of 
our employees and their families, and of civil society as a 
whole, by actively participating in public policies, funding 
medical facilities, training health workers and conducting 
campaigns against HIV-AIDS, malaria and, more recently, 
cardiovascular diseases. 

3
countries (Congo, Senegal and Tunisia) deployed  
a pilot phase of Health at Heart in 2015, a health 
program to combat cardiovascular diseases.
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14  million
local man-hours targeted for the Kaombo project 
in Angola.

Protecting  
the environment
Aware of the stakes of climate change in today’s world, Total 
has undertaken to limit its environmental footprint and reduce 
the potential impact of its industrial operations through the 
development of studies, environmental management plans 
for our projects, recycling, and research and development in 
new energies, amongst other means. The Group has also 
signed several international partnerships, such as the World 
Bank’s Zero Routine Flaring by 2030, thus helping to limit 
global warming to 2° C.

Building 
long-term relationships
Total attaches great importance to understanding the 
environment in which the Group operates and getting to 
know its various stakeholders. Increased professionalism 
in societal dialogue promotes lasting relationships and 
quality work based on cooperative efforts. Thanks to the 
Stakeholder Relationship Management (SRM) approach 
adopted in 2005, Total is able to consult with populations 
located in the vicinity of its facilities and implement suitable 
action plans.

Objective: 

zero
routine gas flaring by 2030 at our plants.

32
SRM+ surveys conducted in 15 African 
countries in 2015. 

Nearly

1.5 million
Awango by Total lamps sold in 29 African 
countries between 2010 and May 2016.

Boosting 
local industry
In its affiliates, Total focuses on recruiting a local workforce 
and partnering with national companies, always 
maintaining the safety rules and ethical standards expected 
of an international group. Through consulting, training and 
relocation assistance for regional and international players, 
we support our partners and pass on our knowledge and 
skills to their teams.

Improving 
access to energy
Supplying energy to as many people as possible is a priority 
for Total, particularly in Africa. We provide people, even 
extremely isolated populations, with access to electricity, 
LPG, bottled gas and efficient and affordable solar equipment 
under the brand name Awango by Total. We tailor our 
solutions to the specific needs of customers and populations, 
and meet their growing demands with innovative products 
and services.



 PATHWAYS,   
PROJECTS,
ENCOUNTERS 
Pathway (s) provides a forum for the women and men who, with Total’s 
support, are contributing to the growth dynamic on the African 
continent.
Every month, explore the unique career paths, innovative projects and 
surprising encounters surrounding our eight commitments in Africa.
Every year a special report is devoted to one of these commitments.
Are you looking for one of our previous issues? Visit the Pathway (s)

website.

 www.itineraires.total.com
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Supplying affordable energy to a growing population, addressing climate change and 
meeting new customer expectations are the three main challenges Total must meet as an 
energy major.

That is what guides what we do. With operations in more than 130 countries, we are a top-tier 
international oil and gas company. We are also a world-class natural gas operator and a 
global solar leader through our affiliate SunPower. Our activities span oil and gas production, 
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efficient and more innovative products that are accessible to as many people as possible. 
Our ambition is to become the responsible energy major.
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